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Price is what you pay. yeah, we did this!
Value IS What you get Combating Human Trafficking

Change is permanent, whether we like it or not.
Companies that don’t change with the times
tend to disappear.
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Human Trafficking has grown to be
a serious international issue.

Qatar consequently took its own
initiative and hosted a conference
to highlight the importance

and urgency of combating human
trafficking in the region.

grow was selected to design a suite
of marketing collateral and conference
display material that would raise
awareness and create a sense

of participation from the

international audience.

The objective is that by raising
awareness. We will give people back
their rights and create a better world.

COMBATING HUMAN TRAFFICKING
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In order to highlight the seriousness
of the issue grow created a complete
set of collaterals that featured strong
visuals and provocative headlines.

A bar code was central to the design
theme to highlight the fact that
humans are NOT for sale.

This was applied across the board
to all communication channels.
Emphasis was on the corporate
colours which immediately identified
QFCHT.

Patricia Bizarro Joe Talisic Patricia Bizarro
Marcel Baauw

The high-frequency multimedia
campaign was highly visible and
created the desired impact right

from the conference environment

to marketing collateral and outdoor
media. It was the first time that
audiences in Qatar were exposed

to this problem and the campaign
acted as the perfect flagship for future
awareness campaigns.

Note to editors:

grow is a refreshingly creative
Doha-based advertising and design
agency focused on brands. For more
information please visit our website
http://www.growgatar.com
grow@growqgatar.com
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truly inexhaustible. Your people are eager,

they are talented, they are young, and they have
aspirations in common with their peers

in other parts of the world, yet they hold fast

to the traditions that make them so unique.

Give them a society that rewards creativity, when
you do, you will breathe life into your blueprints
and build a future worthy of your grand
boulevards and glistening skyscrapers.

- Rupert Murdoch, Chairman and Managing Director
of News Corporation

One third of the Arab population is under the

age of 14; in five years they are going to be 19,
trust me in the next five years they are only going
to live on the internet, because that is what
teenagers do.

- Eric Schmidt, Chairman and CEO, Google

One out of every six minutes
online is now spent
on a social network.

- Eric Schmidt, Chairman and CEO,
Google

One study, in which Eric Schmidt
comments, says that roughly
19% of all the tweets and twitter
messages mentioned a brand

or a product in some form.

Between the dawn of the world and 2003,

the world constructed five exabytes (EB)

(one EB is equal to one billion gigabytes) so it is
a big amount of information - today, we produce
the same amount in two days.

- Eric Schmidt, Chairman and CEO, Google
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Change is permanent, whether we like it or not. Companies
that don’t change with the times tend to disappear.
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