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FSTR

Everything is moving faster. This has been a trend since, oh, the ‘80s. But snack and grazing culture, hyper-innovation,  
and the coming and going of brands and products is still on the rise, and every year, faster is going… faster. After all, time is  
still the new currency.  Don’t we see a backlash? People wanting things to go slower? Sure, but it’s more a generational 
trend than a societal one. Younger generations don’t ever dream of being ‘unconnected’, or living life in the slow lane.  
This year it’s FSTR. So we’ll keep it brief: on to examples of how to help your customers save precious time in 2009,  
and, equally important, how to not waste their time. (Yes, there is a difference.)

Hyper-Tasking - Is there anything that sums up modern life better than HYPER-TASKING?

Office furniture manufacturer Details’ Walkstation is an electric, height adjustable work station attached to a commercial 
grade treadmill with a maximum speed of 2 miles per hour, and is designed to allow office workers to burn up to  
100 calories per hour without leaving their computer screens.

Samsung recently started selling the SyncMaster 2263DX, a 22 inch monitor with an additional 7 inch screen that can be 
attached. The extra screen space can be used for IM, web browsers, photos and music/video players.  
This in turn aims to allow for more effective multitasking and improved efficiency.



BOOsT - In 2003, only nine per cent of adults said they drank energy drinks; that fi gure has risen to 15 per cent in 2008. 
Teens have embraced energy drinks even faster. The latest survey of teenagers revealed that 35 per cent regularly consume 
energy drinks, up from 19 per cent in 2003. Next up? Expect ‘energy’ to not only make its way into even more food 
& beverage products, but with added health and well-being benefi ts, too. Examples: 

eboost is a new health supplement powder that comes in portable packet form to be mixed with water for an instant, 
Tang-fl avored energy drink. Green tea helps boost energy, vitamin C, zinc, selenium, copper and grape seed extract bolster 
the immune system, various minerals help replenish electrolytes and vitamin B-12 enhances focus. 

The shower shock  line includes caffeine-infused soap bars and shampoos that give an energy boost when the caffeine is 
absorbed into the skin. Each peppermint-scented Shower Shock bar contains about 12 servings/showers, and 200 mg of caffeine. 

nrg phoenix Fury potato Chips are caffeinated potato chips. This new “energy” potato chip was the fi rst of its kind and is 
currently being sold at convenience stores throughout the Southeast US, with plans of a rollout into supermarkets in late 2009. 
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TO gO - The FSTR trend lends itself to bold statements. So here you go: “In the future, everything will have a to-go version.” 
If only because of the joys of choice reduction, not to mention shorter checkout lines. Two examples: 

Japanese retailer Muji recently opened a 596 square feet “MUJi to gO”  store at New York’s John F. Kennedy International 
Airport. MUJI to GO originated in Japan as an offshoot of the MUJI chain, which has 341 stores in Japan and 86 others 
around the world. The new MUJI To GO sells 300 household items and 80 apparel items and all with a travel twist.

British grocer Tesco launched its Fresh & easy brand in the US in October 2007 with the intention of capturing a slice of 
the lucrative American market. It already has Tesco Express in UK as a quick’n’shop version of its giant stores.

The backlash of quickening time is being felt with initiatives like slow food. While the Slow Food movement was founded 
by Carlo Petrini in Italy in 1986 to combat fast food, it has grown exponentially across the planet with over 100,000 
members in 132 countries.

Anyway, It is said (I haven’t verifi ed it personally) that the resonant frequency of the Earth has been rising.  For the last 
recorded century, the resonant frequency of the Earth was always 7.8 Hz.   In recent years, this frequency of the Earth has 
been recorded to peak over 11 Hz.  Thats 3.2 Hz Higher than normal. 

Can this frequency jump in the Earth’s vibrations be partially responsible for the speeding of time?

It has currently been measured at 12 cycles per second but the most incredible thing is some scientists believe the earth 
will actually stop rotating when this pulse reaches 13 cycles per second. When the earth stops rotating on its axis it is 
believed that it will remain still for around 3 days and then start spinning in the other direction. This will cause a reversal 
in the magnetic fi eld around the earth but what will happen after this point is unclear.

So you’d better speed on round and get everything done before this happens!


